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Key Sales Points

* Featured photographers include Richard Avedon, Horst P. Horst,
William Klein, Helmut Newton, Guy Bourdin, Steven Meisel,
Corinne Day, Juergen Teller and more

* Eugénie Shinkle’s introduction and commentary throughout the
book bring intelligence and fascinating insight to this popular topic

* Offers exceptional opportunities for examining the complex ways in
which the body and society are bound together in the perception of

image
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A FLOWER

Joy rides, voyages of discove fons, polemics,

surveys, wanderings, migr

diaries, and assessments of the nation. Is America imaginable without u

the buses, the motels, ho

trip? Without everything the road trip implies: the car

tels, campsites, diners and gas station

? 1s it imaginable without the camera that

records, expresses, and promotes such journe

When the American photographer Stephen Shore wrote that, “Our coun

try is made for long trips,” was he being obvious, merely noting that in & place of

such size, epic travel is inevitable, or was it something more profound? America's

newcomers had made long trips to get here. They had the appetite and the expe

rience of distance. More ight we not say that as & nation formed st

sportantly, 1

evolution, perhaps even the concept of modern America

the onset of an industrial

umes the need for long trips? The means of travel may come and go, but the

i

mpulse is constant

Whatever
1830s it wa

tions, when photography arrived in the

into a world of expansion and exploration, a world in which space was

not just to be conguered and mastered but contemplated and incorporated as an

cal

maginative resource. The long trip would always be as poetic as it was pract

The Open Road is & survey of photographers on the move across America and

across the last century. Most of us think of the road trip as starting fully formed
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Day was a pioneer of the “grung:
ic that dominated fasl photog
the 1990s. After leaving school 2t 16, Day spent the

de travelling and doing odd jobs, including
modeling. It was during o od that she learned
10 use a camers, tsking photographs of friends and
scquaintances. On her return o Loadon in 1989,
Day showed some of ber photographs to Phil Bicker
at The Face and was offered work with the
zine. Day chose 153

ent, and sho

glamour that hed charscterized

y during the supermodel er
“I never thought about the cor

shion pholography. | wasa't recording
more than the way we we

perfectly suited to indep
Exposure.” shot in 1993 f

rovoked & strong becklash from the mo
ative fashion press. | ages of & wail-like Kate
Moss, posixy ingerie in the flat that she
shared with photographer Mario
cused of glamourizing anorexia and drug sbuse. Day

never worked for Vogue again
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Merchant
vedon had his first pho
1 Harper's
s art director Alexey B

Bazaar. Under the

tutelage of Bazas

Avedon developed & fresh and sp
epitomized postwar o
y. While
Bazaar had fav

of feminl

elegance

Horst, Cecil Be:

rolograph ise Dahl-Wolfe

¢ old-world so-

and cafés of Paris, w
ulders with a vibrant street

ckdrop for some of his most
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According to fs

von Wa g an edge o

fashi a conduit for the vio-

pictures,

lence and sexuality emerging hin the context

of their turbulent 1 Born in Germany (o aris.

tocratic parents, Christoph von Wangenheim was
drawn 1o fashion photography from an early age. In
1965, aged 25, he moved to New York City, and sup

ported himself doing da

room work and assisting,
eventually landing & job with fashion photographer
James Moore. In 1968, von Wangenheim shot his
but it was not until

first story for Harper's Bazaw
1969,

1 he began worki
A
enting with
become his trademark. H|

with Vogue Italia

features edi

Piaggi, that he began exper

disturbin that would

g imag
ture work embodied
in the 197C

nd corruption of a crumbling metropolis

ere the

the turmoil of New York City

violence

our of n lubs

sat slongside the hedonistic gl

such as he Dior cam
paig
and wrote the copy—also owed & creative debl to

e legendary Studio 54.

for which von Wangenheim also conceived

Andy Warhol's silkscreen works of the carly 1960s,
which combined celebrity portraits with images of
violent death.

Caption, Patrick Demarchelier, 19XX




ter training as a painter, Klein wrned o pho

tography in the 1950, and began working at Vogue

in 1954, on the invitstion of art director Alexander

Liberman. Klein initially ook on fashion work s a

ous artistic pro-

mixed feelings

pher, fashion work

me naturally 1o him—"How ot to make

both of us look like fools?"—and it was by embrac
erating the artificiality of the fashi

1d drawing on his artist’s sense of experi

ersonal style.

ly broke the
. parodying its conven
of the fashi
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