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INTRODUCTION

wdar recontenucy

detign by Bas

The mid-century period was an age of dreams and optimism. In the post-war years, aftor

all the chaos and crisis of a global conflict, the woeld began to rebuild and rethink itself

en many asserted their claims to freedom and gave voice to their

It was an era of hopo. wi

¥ were all about

ambitions, locking {or new beginnings and possibilities, The 19505 2

‘making it new’, about laying claim to the future. For dexigners and architects, especially. it

was an extraordinary time to be at wy and the opportunities for creativity and ¢ wality

Were Wi

ssproad and welcome.

The twin fuols of rapid growth, particularly in the West, wore the vast reconstruction

effort underway in Europe - underwritton by the American Marshall Plan - and the vast

spending power of the An o, These gave rise to an unprecedented consumer

an pec

age; a sustained era of g

fon growth that spurred demand for a whole new spectrum

the w

of goods, products and services, wh d of design was happy to prov many

respects, the pattorns and expectations of American and Western consumers in the mid

century period laid down the

mplate for modern living isell and formed a {oundation

for our own lifestyles in the 215t century.

s such as Brit Russia

In Europe, cou France, Germany

paid a terrible

price d g the war years in every respect. The post-war years saw the unzavelling of the

European col etwork, as dopendent countries It their independe

aial support

hes of

Jogne -

and large sw nany European cities - from Coventry to Caen to Col

suffered appalling dama n cost. [t would take many years for

these countries to emeng: an the rationing of some foods and

materials continued right up until and uphoeaval of the v

yoars,

the sense of relief in 1945 cannot be underestimated

onstruction, in itself, offered a chance for a fresh start and

significamt spur to

European ec mies, as well as to their designers and architects. The efficient wartime

production lines of Europe and America could now be adapted to make cars and bicycles,

tractors and trakn:
other

toasters and kettles, The gradual rebullding of London, Berlin and

owns and cithes was an enormous ui ing and brought work and employment

to thousands. Coventry Cathedral - famously devastated in a 1940 firestorm and rebuilt

f

BASIL SPENCE that preservod the ruins of the

N 1956 10 1962 - became a tect

twar symbol of rogen

ation within a design by

i now

iginal building while creating a &

ashes.

struct:

that rose out ©

The revitalization of the German and Jag mies in the post-war period was,

ah

DANOSE 60

In particular, an extraordinary s ss story, Having learnt the lessons o

Wliating
German surrender and its ultimate consequences back in 1918, and wanting to boost
Ge: inst the might of the USSR as the C

underway, the Allies - especially the Americans

pany and Japan as st

d War got

Id the two countries

pager 1o re

as effectively as they could. Aid and supy os helped jump-start the design

and manufacturing industrios in both countries, to the point that German car manufacturing

soon became hugely successiul, while the

Japanese ec Yy Was growing at just over

10% a year by the 1960s and by the early 19705 was the third lasgest oc

inthe

It was in America, however, that the consumer re really gathered p

war yoars. America had also paid a heavy price during the war years, but - for the most

part - the war had not been fought on Am ufacturing base was not just

Intact but fin od after its wastim

soting of maximum copacity. The US design and
manufacturing industry was ready to take advantage of all kinds of innovations devoloped

or perfected during the war yeass, from plywood through to jet engines.

Most importantly. the American consumor had never had it so good. They had money

in their pockets, even after the wa ars, and those pockets began to bulge in the boom

y

when America was busily exporting its products and exportise

times of the 1950s and

advenisen

# Pany Assanican Al

eting

FLIGHT 62

W i PARIS

and

around the globe. With the Americans, more than any of the other Allies, it really was a case

of "to the vic

or the spolls’, as the American public unleashed an almoest insatiable demand

ware to international travel

ything from din

The American consumer offered the ¢ fon (n the world

alyst for a massive oxpan

of design. This nly 1ook the form of houses, |

riors, textiles and home products

icket” items like refrigerators and antomobiles, Designors and manufacturers

cagerly answered the call of the

nsumor 1o ‘make it new’. The car industry famously

loped the no g and trisns to what was

o of the ‘anmual up

ade’ - adding now sty

7,
Iy, the very sane CAr $0 &s 10 eNCOurage an

n, ossent et trade in purchase.

A wholo new sector of design really came into its own in the 19505, working along

some key partners. This was graphic design, which began preducing the logos, branding

and advertising posters for a fast growing corporate culture. The first Burger King opened

dds such as the

in 3954, and McDonald's a year later. They - and their counterparts in §

hotel sector or alsline industry - needed instantly recognizable

ah

ps and a strong corporate

identity. The graphics departments worked with the rtising gurus and the marketing

men ... and women. The whole world of marketing

long with consumer culture,

the throw-away society, big business and global corporations. lssues of image, identity

INTRODUCTION



COLLECTING MID-CENTURY DESIGN
RICHARD WRIGHT

Design at mid-century reprosents a Golden Age. [t marks a beginning where the possibilities
of design go beyond the utopian dreams of earlier pertods to become a mass movement
encompassing optimism and opportunities for the future. Mid-century marks the start

of the broad dissem jon of design - a process stll actively playing out today as design

touches every facot of our lives. Mid-century design is a great fiold for collocting, as it

is historically important, well documented and still widely accessible. First-rate examples
of iconlc designs are still being Introduced to the market and new discovories within the
field are still being made.
Vhen collecting mid-century design, It s important to buy what you love. Great

cotlections exhibit the passion of their collectors. There is no reason to buy things you
do not love (even if they are by an Important designer). Furthermore, by buying items you
are passionate about you can ensure satisfaction with your purchases. Make educated
acquisitions by leamning before you buy. This is my best advices “The more | know, the
more | seo.” When you educate your eye, you really do see things differently and appreciate
the work more, So study the period and the materials. This will guide you in making better
choices and will add 1o the overall experience of collecting. Finally, buy the best that
you can afford. While quirky. unsung oddities from the past may appeal. the bulk of any
colloction should be focused on the best quality examples that you can find. I try to collect
only in areas where | can afford to buy the best. For me this means collecting works by
CHARLES & RAY EAMES and not JEAN PROUVE, but there are many levels in betwoen.

Bagin by working with the top professionals in the field of design. Auction houses,

dealers, museums and artist foundations are all roscurces that can help you make informed

M TURNITURE

OPPONTE Nusge

Bublucebaque. derigred by
wrlctte Perrand ¢ 1644

mmade by Aseliets Joan Prouwd
for Galerse Staph Saca,
ek, enamelied veel and

adamaraym

BELOW LEFT A 1997 Mar

banguette from the Cos
o Rbadaptarson Fee
cy. bry Joses Prows, in

e,

enasselied steel and Jeathac

BILOW RIGH chaman’y
Cove tablle by Gecege

Nakashima, ¢ ¥ 0 Persian

wealnet and rosewood

decistons. Remember to ask questions - seemingly basic advice but too often ignored, as

new collectors may not wish to appear to be novices, or some collectors may think they
already know the answers.

Auction houses are an under-utilized resource, They have handled thousands of
itoms and are familiar with the nuances of many designs as well as the variations within
a designer’s body of work. In addition, the top auction houses sell works with a guarantee:
they have market spocialists and researchers who vot the items on offer and ensure their
authenticity. Often auction houses have specific information to share and more details than
they publish in their catalogues. It is well woeth asking about aspects including condition,
provenance and the auctioneer’s estimation of a work before you bid at auction.

Dealors ase the backbone of the design industry, and working with the top dealers
in the Bekd is a great place to start a coliection, These experts tend to have a more focused
Interest in designers and genres, and their business relies on sharing their knowledge
and exporionce. Working with the best dealers will not only provide you with information

but can also save you money, as costly mistakes can be prevented. Dealers make it thelr

business to know where to find outstanding. fresh pleces. Again. ask Jots of questions:
it Is always the best way to learn.

Museuzmns are the gatekeepers of culture and often decide what will become the defining

ploces of an era. They have the responsibility of chocsing well and preserving the evolving
history of design. Visit museums, attond exhibitions and referonce publications 10 get a
better picture of the peried in which you are collecting. Understanding the context for the
works you choose to collect can help you understand the processes and materials used.

Reder to artist foundations and archives whenever possible. These are dedicated to

the works of specific designers and often have primary resourco materials, such as sketches,
invoices or notes from the designer at their disposal. You may find that an crganization,
such as the lsamu Noguchi Foundation, has access to a catalogue raisonné. If you contact
its rescarchers regarding a specific work, they can probably tell you about related works
and may aleo be able to provide exhibition history or additional provenance details, Some
organizations, such as the George Nakashima Foundation. also keep original hand-written
order cards for commissioned designs, which can help determine the date or collection
from which a work comes. Not all foundations or archives are free of charge. but their foes

are a small price to pay for the information and assurance they can provide.

COLLECTING MID-CENTURY DESIGN 1%



GEORGE NELSON
1908-1986

AMERICAN MODERNIST

AND CREATIVE POLYMATH
RENOWNED FOR HIS
COLOURFUL, PLAYFUL DESIGNS

RIGHT A Gocege Nelsoa &
Associares DAF chaw. 1952,
prodeced by Herman MiSer,
1 Abceglasa, chacese plated
weel and aluminiam

72 FURNITURK | GEORGE NELSON

George Nelson was a creative polymath
who halped give shape to the mid-cennsry
modern world through his writings, ideas and
collaborations with others as much as through
bhis own furniture designs. He is credited
with concepts as varied as the modern
shopping mall, beilt-in storage wall, famdly
room and modular furniture system.

As director of design at Horman Miller*
from 1945 through to 1072, he becameo a
ridwife 1o destgners such as CHARLES EAMES.
ALEXANDER GIRARD (see under Toxtiles)
and ISAMU NOGUCH! (see undes ‘Lighting).
But Herman Miller also became the producers
of some of Nelson's own most lamous desigos.
Including the Coconut chair of 1955, with
asculpred seat in the shape of a coconut
segment made from an upholstered steel sholl
rosting on a triptych of steel legs (so0 pp. 14-135)
and the Marshmallow sofa of 1054, lly
produced in a hand made edition of just
two hundred. These wore pleces of startling
goometrical purity. but a the same time
they were visually appealing and playful.

Born in Hartford, Connecticut, Nelson
studied architecture at Yale before periods
In Washington and Rome. While in Europe,

he began interviewing ploneering architects
and designers, and submitted his pleces
to a magazine callod Pencll Points. In 1938
he became an editor at Architecturol Forum
magazine and formed working relatsorsships
with many key American innovatons. a rumber
of whom - such as Buckminster Fuller® and
Isamu Noguchi « bocame good friends.
Through his writings and books, Nelson's
ideas bogan to circulate, and in 1045 D. L
DeProe, Horman Miller's chairman, invited him
to bo director of design at the company. It was
an arrangement that allewed Nelscn a great
deal of creative freedom, both to commission
and design for Herman Miller and also to
pursue outside interests The security of his
contract gave him the opportunity to biunch
his own design studio two years later, which
became George Nelson Associates. lnc.
Among Nelson's earliest Herman Mdler
desigas was the MAA chair of 1038, which
used an innovative ball and socket design with
moulded fibreglass to create an office chair
with an adfustable back - a highly infh |
design that helped to shape the evolution
of the modern office chair. There was also his
Modular seating system of 1956, with a range

LEFT AND BLOW
Maodal 2470 Manhmaliow
sodas 0 white and yeliow.
s mansdactured by
Herman Mdlee wih &
framaweck of enamelied
a0 ¢hrocea plated steel
wod with upholtery pads
coused i nagabyde
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GERTRUD NATZLER
1908-1971

& OTTO NATZLER
1908-2007

RIGI

{-theown,

gared eartheaware focted

vaso by Gertrod & O
darsled. 1942
FARRIGNT Clised boem vase

i1 wheed theown and gared

Serwace, ¢

Gartrud & O

40, by

by Otee Natzler in glazed

soowwae, 1980

199 GLASS AND CERAMICS | GE

The revered ceramicists Gertrod and Otto

Natzler always followed thels instincts and

a1 their own direction. Thoir work was pot
Influenced by Lashion. antistic movements of
the philosophies of othors, but stood alone and
Independent. They romained focused, limiting
their social circle and perfocting their work

within a prolific cutput

Gertrod Jor was 1ho pottet. creatis

vases. bowls and platos on the potter’s wheel
Her work foll into two distinet camps: papor

thin constructions characterized by t

sense of delicacy and moro ‘monumor
pleces, including vases on a langer scale

Her busband,
und
2,000 rocipes and expericonting with firing

with a more solid appoarar

Otto, was a glaze master, developing

techniques. His approach was scientific, but

he was not afraid to fail through trial and error.
One of Otto Natzler's fascinations

was with roduction firing. whereby erganic

materials such as wood sh

ings and loaves

are added to the kiln so that as they burn

they reduce the amount of oxygen available,
atfecting the glaze colours while sometimes
marking and scarring the pots themselves.
Natzlet recorded the results in great detail
and kept records for around 25000 differont

pleces. There were many varkations of col

v
and texturo, but Natzler is best known for
surfaces with a rugged. volcanic quality
Bnishos that are pitted and worn, battered
and uneven, rather than polished and crisp, as
woll as vaniegated glaze patterns full of degth

Otto Natzlor was born in Vienna, where
his lather was a dentist. He studied textile

dosign at a young age and thon worked in a
1o

necktie compary, dev ng colour schemes,
but loat his job when the Jewish.owned firm
was boycotted by German retailors. [n 1933 he
mot Gertrud Amon and divorced his birst wifo
the following year. Gortrud was working as a
socretary, but was alroady intorestod in an and

ceramics. They established a studio together

and Otto soon recognized his partner’s
abandoning his own work as a sculptor 1o
begin his experiments in glhizing. Both were
Lugely sell taught, with Ottd’s initial attempts
at firing ending in disastes

Yot the Natzlers' work evolved quickly
and by 1937 thoy had wos a silver medal it
the Austrian Pavilion at the Paris International
Exhibition. That same day. tho German army
moved into Austria. The couple packed up
their possessions - inchoding their potter’s
wheel. kiln and carly pots - and moved to

Los Angelos. [n America. their work evolved

significantly, Just two years after arriving. they

mounted their first solo exhibition and began

eamning peaise from commentators.







FLORENCE
BROADHURST
1899-1977

Florence Broadhurst had an extraordinary
talent for relenvention. A singer. Lashion
desigoer. painter and art toacher, she was an
eccentric character who achieved international

Jo and wallpaper designs.

fame with her te:
which were just as bold as their creator.

Born on a cattle station in Quoonsland
Australia, Broadhurst could not be contained
by the cutback for long, As a singer in the
1020, she travellod widely in South East
Asia and China, hor experiences ultimately
holping to shape her Litor dosigns. Sho
established a singing and dancing school
in Shanghai belore moving to London in the
eatly 19305 whore she ran ber own deess shop,
Madame Pellier. After the war, she returned
to Australia, where stho worked and exhibited

as a landscape and portradt painter.

In 1959, she moved in another now
direction and founded her wallpaper and
textile company. Florence Broadhurst
Wallpapers. The spirit of Jazz Age Shanghal
influenced many of her carly papors and
{abrics, which featurod oversized peacocks
and {eathers. as well as cranes and ogrots.
The papers were hand-printed in vibrant
colours, carefully solected by Beoadhunst, and
finishes

that reénforced the Deco flavour of a cortain

she also exporimentod with metal

strand of hor cutput. Sho also prided herself
on taloring colour choicos to hee clients’ needs.

Other patterns have a more modermnist
mid.century feel, with abstract fans repeated
in hor Kabuki fabric, while her distinctive
Japanese Flocal pattorn wansformed the
flowers into oversized ethercal plumes. These
peints featured startling images that gradually
became more graphic in character

By the 1060s. Broadbunt’s work was

more geomatnic, sharing some of the qual

s

found in the pattern dosigns of DAVID K
Her Honeycomb pattorn, in particular, had &
powerful Op Ast flavour, as did Pagoda, which
scemed 20 splice touches of Vasarely and

el nts of Moorish tibe design. Her Curly
§
decidedly pyschedolic aspect. along with hor

d Waterswisls designs showed a

Solar wallpaper. Patterns would emerge from
her mind at “all hours of the day’, she once said
Broadhurst's innately glamorous designs
made her a household name in Australia
and were being exportod internationally by
the 19205 Her success came to an abrupt halt
in 1977, when she was murdered in hee studio
in Sydney. One of Australin’s most original
design voices was sthenced in mysterious
circumstances and the killer was never found
Signature Prints in Australia has reissued
mary of Broadburst's designs, while a range
of Broadburst carpots has also boon put
into production. American designer Kate
Spade is also amoeg 1hose who have adopted

Broadhurst patteras in thelr own work.
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